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FINANCIAL TIMES

2016
2015
2014

=
=
=

10 12 23

11 7 5

12 17 13

13 13 18

14 5 2

15 15 8

16 25 30

17 23 19

18 15 12

18 31 20

20 19 20

21 20 24

22 24 29

22 33 31

24 20 25

25 20 22

26 27 28

27 29 35

28 29 41

29 32 36

30 26 14

31 37 37

32 50 -

32 35 39

34 33 26

35 62 -

36 36 33

37 43 52

38 27 27

39 39 31

40 42 43

41 43 43

42 38 40

43 41 50

44 51 45

44 56 57

46 48 42

46 43 49

48 49 46

49 47 50

50 51 48

51 40 34

52 67 =

53 64 -

54 46 38

55 66 69

56 58 58

57 53 53

58 62 70

59 68 59

59 65 66

61 55 47

62 57 61

63 60 60

64 59 55

65 61 56

66 71 63

68 70 62

69 - -

70 73 64

71 74 68

72 - -

73 72 67

73 75 65

75 - -

Table notes

3 year average
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School

IMD Business School

lese Business School

Harvard Business School

University of Virginia: Darden

University of Michigan: Ross

Center for Creative Leadership

Esade Business School

HEC Paris

University of Oxford: Said

Fundacdo Dom Cabral

Insead

London Business School

ESMT Berlin

University of Chicago: Booth

Stanford Graduate School of Business

MIT: Sloan

University of Pennsylvania: Wharton

Essec Business School

UCLA Anderson School of Management

University of Toronto: Rotman

Kaist College of Business

Ceibs

Henley Business School

Columbia Business School

Western University: lvey

Queen's University: Smith

IE Business School

ESCP Business School

Vlerick Business School

Thunderbird School of Global Management at ASU

Stockholm School of Economics

University of Cambridge: Judge

York University: Schulich

Cranfield School of Management

Boston University: Questrom

Hult Ashridge Executive Education

Aalto University

University of St Gallen

SDA Bocconi School of Management

Incae Business School

Melbourne Business School, Mt Eliza

Catdlica Lisbon School of Business and Economics

EMLyon Business School

NHH Norwegian School of Economics

Eada Business School Barcelona

Gordon Institute of Business Science at UP

University of British Columbia: Sauder

Edhec Business School

AGSM at UNSW Business School

Nyenrode Business Universiteit

Universidad de los Andes School of Management

Ipade Business School

National University of Singapore Business School

Insper

Fundacado Instituto de Administracao

Grenoble Ecole de Management

Indian Institute of Management Bangalore

Bl Norwegian Business School

Saint Paul Escola de Negdcios

Alberta School of Business

IAE Business School

USB Executive Development

Nova School of Business and Economics

Lagos Business School

Solvay Brussels School of Economics and Management

Tias Business School, Tilburg University

Indian Institute of Management Ahmedabad

Wits Business School

University College Dublin: Smurfit

Porto Business School, University of Porto

American University in Cairo School of Business

Rotterdam School of Management, Erasmus University

Kedge Business School

Centrum PUCP Graduate Business School

Frankfurt School of Finance and Management

FT.com Business School Rankings
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Open Revenue ($m)

176.7***

34.4**

9.6

3.8%

4.1

20.1

5.5

10.8**

10.2

6.2%*

4.3%*

Although the headline ranking figures show changes in the data year to year, the pattern of clustering among the schools is equally significant. Some 340 points separate the top school from the
school ranked number 75. The top 11 schools, from IMD to Insead, form the elite group of providers of open enrolment programmes. The second group runs from London Business School to the
National University of Singapore Business School, ranked 53. Some 120 points separate these two schools. The third group is headed by Insper. *Includes revenue from food. **Includes revenue
from food and accommodation. ***Aggregate total for open and customised programmes.
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