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Harvard Business School

University of Virginia: Darden

IMD

Stanford Graduate School of Business

IE Business School

Center for Creative Leadership

lese Business School

Columbia Business School

UCLA: Anderson

University of Western Ontario: lvey

University of Chicago: Booth

University of Pennsylvania: Wharton

London Business School

Northwestern University: Kellogg

Fundacao Dom Cabral

Insead

Queen's School of Business

SDA Bocconi

MIT: Sloan

Ceibs

University of Toronto: Rotman

Babson Executive Education

Duke University: Fuqua

Ipade

Essec Business School

HEC Paris

ESCP Europe

University of Michigan: Ross

Cranfield School of Management

Wisconsin School of Business

Universitat St.Gallen

Esade Business School

IAE Business School

Vlerick Leuven Gent Management School

Henley Business School

Macquarie Graduate School of Management

EM Lyon Business School

University of Pretoria: Gibs

Aalto University School of Economics

York University: Schulich

University of Oxford: Said

Ashridge

Melbourne Business School

Catodlica Lisbon School of Business and Economics

Stockholm School of Economics

Nyenrode Business Universiteit

Australian School of Business: AGSM

Lagos Business School

NHH/AFF

USB Executive Development Ltd

FT.com Business School Rankings
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Although the headline ranking figures show changes in the data year to year, the pattern of clustering among the schools is equally significant. Some 280 points separate the top school

from the school ranked number 50. The top 16 schools, from Harvard Business School to Insead, form the elite group of providers of open enrolment programmes. The second group runs
from Canada's Queen's School of Business to Vlerick Leuven Gent Management School ranked 34. Sixty-six points separate these two schools. The third group is headed by Henley
Management College which scored 110 points more than the school ranked 50.

Footnotes

1. These data are for information only and are not used in the rankings.
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