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Rank in 2009
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43
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49
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51

52

53

54

55

56

57

58

59

59

61

62

63

64

65

Rank in 2008 (1!

=

20

25

11

11

21

24

35

29

23

16

15

30

11

16

27

25

34

19

41

33

16

27

37

46

50

36

42

22

47

53

45

51

32

54

40

57

48

58

55

64

44

59

65

63

62

60

FINANCIAL TIMES

Rank in 2007 (1!
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11

17

17

33

13

10

27

15

43

27

12

25

29

23

17

23

22

31

42

52

26

20

37

43

38

49

43

13

52

47

39

49

29

61

40

60

56

62

51

46

58

33

65

62

55

59

Footnotes

1. These data are for information only.

Average rank (3 years) [1]

=

14

10

22

11

11

20

18

31

24

17

20

11

21

25

17

20

14

25

27

34

18

40

30

19

26

35

40

41

40

41

24

46

47

42

47

35

53

42

55

53

54

51

59

44

63

59

61

FT.com Business School Rankings

School

Duke Corporate Education

HEC Paris

Harvard Business School

IMD

Insead

lese Business School

University of Pennsylvania: Wharton

Northwestern University: Kellogg

Esade Business School

Ipade

Babson Executive Education

Ashridge

Cranfield School of Management

Center for Creative Leadership

Essec Business School

Fundacdao Dom Cabral

University of North Carolina: Kenan-Flagler

SDA Bocconi

University of Chicago: Booth

Wisconsin School of Business

University of Western Ontario: lvey

Stockholm School of Economics

University of Michigan: Ross

Thunderbird School of Global Management

London Business School

Kelley Executive Partners at Indiana University

Ibmec Sao Paulo

Columbia Business School

IE Business School

Stanford University GSB

MIT Sloan School of Management

Boston University School of Management

University of Oxford: Said

Universitat St.Gallen

University of Virginia: Darden

TiasNimbas Business School, Tilburg University

EMLyon Business School

Emory University: Goizueta

Catholic University of Portugal

Rotterdam School of Management, Erasmus University

Vlerick Leuven Gent Management School

University of Pretoria: Gibs

University of Texas at Austin: McCombs

ESMT European School of Management and

Technology

Melbourne Business School: Mt. Eliza Executive

Education

Incae Business School

University of Toronto: Rotman

Australian School of Business

Carnegie Mellon: Tepper

Edhec Business School

Queen's School of Business

York University: Schulich

Helsinki School of Economics

Warwick Business School

Lancaster University Management School

University of Notre Dame: Mendoza

Eada

Bl Norwegian School of Management

Nyenrode Business Universiteit

Macquarie Graduate School of Management

NHH/AFF

Wits Business School

USB Executive Development Ltd

Irish Management Institute

Ceibs

2. These data are provided for information only.

3. Includes revenue from food

4. Includes revenue from food and accomodation

Country 11

USA / South Africa / UK / India

France

USA

Switzerland

France / Singapore

Spain

USA

USA

Spain

Mexico

USA

UK

UK

USA / Belgium / Singapore

France / Singapore

Brazil

USA

Italy

USA / UK/ Singapore

USA

Canada / China

Sweden / Russia / Latvia

USA

USA

UK

USA

Brazil

USA

Spain

USA

USA

USA

UK

Switzerland

USA

Netherlands

France

USA

Portugal

Netherlands

Belgium

South Africa

USA

Germany

Australia

Costa Rica / Nicaragua

Canada

Australia

USA

France

Canada

Canada

Finland / S. Korea / Singapore

UK

UK

USA

Spain

Norway

Netherlands

Australia

Norway

South Africa

South Africa

Ireland

China

Preparation rank

12

34

15

25

14

33

20

10

18

19

16

21

31

11

13

30

23

17

22

29

44

27

24

35

28

43

42

26

37

38

53

45

40

39

32

47

36

46

48

41

50

49

52

55

57

56

51

54

59

58

60

64

63

62

61

65

Programme design rank

=

11

10

26

12

15

17

31

23

14

13

28

27

34

25

20

29

18

22

16

36

24

30

35

19

38

50

39

37

41

43

48

32

45

44

21

47

42

40

52

46

33

55

49

51

53

57

54

59

60

62

56

64

63

58

61

65

Teaching methods &

materials rank

=

10

14

16

20

12

19

18

17

22

15

11

26

29

31

13

38

35

28

25

27

36

33

24

42

32

30

45

21

23

41

34

37

39

40

51

50

44

49

46

56

47

43

48

52

57

54

58

55

53

59

60

65

62

61

64

63

Faculty rank

=

10

31

14

17

11

18

16

23

20

22

21

27

24

13

28

12

19

15

29

39

26

38

30

32

40

25

47

34

36

35

45

46

50

37

41

33

49

48

51

42

44

43

54

53

52

55

60

56

59

61

58

57

62

63

65

64

New skills & learning rank

=

13

34

15

23

14

10

11

21

18

20

16

19

29

12

30

31

25

22

17

39

26

37

28

32

45

33

44

35

24

42

36

41

49

27

60

40

53

38

43

48

50

56

47

52

46

51

58

57

55

62

61

54

59

63

64

65

Follow-up rank

(o]

44

25

26

42

37

21

28

38

11

17

15

22

20

18

14

61

51

60

55

10

56

45

57

29

39

35

24

33

30

23

13

64

46

31

59

19

54

40

49

52

12

53

58

41

48

34

47

32

62

27

50

16

65

36

63

43

Aims achieved rank

=

11

23

13

16

10

18

19

14

34

15

21

27

26

24

12

25

20

28

33

22

32

45

37

29

41

17

43

38

35

36

49

31

40

44

30

39

55

46

48

42

47

52

53

50

51

56

54

57

58

59

60

63

62

61

64

65

Food & accommodation

rank

17

33

12

21

14

11

10

18

15

29

45

16

34

13

47

27

48

53

39

35

26

37

28

22

44

20

49

59

25

30

51

43

24

52

32

50

23

40

38

56

64

19

42

46

31

57

36

62

54

55

61

65

58

63

41

60

Facilities rank

N
i

=
~

18

12

11

23

15

32

41

28

19

10

20

26

45

40

48

29

55

35

14

47

22

52

27

21

31

56

25

16

49

46

30

53

13

54

33

39

43

42

37

36

50

44

51

62

38

61

34

58

60

59

57

64

65

63

Value for money rank
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21

24

29

27

34

15

11

10

14

19

16

38

20

49

22

13

46

23

25

35

28

40

60

18

31

41

33

42

48

47

36

50

45

54

30

44

51

55

59

26

39

43

52

56

37

53

61

58

64

32

57

62

63

65

Future use rank
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20

18

26

16

38

13

12

29

34

27

17

30

43

22

10

33

39

15

11

37

28

23

24

51

35

32

56

14

40

21

49

25

45

59

36

63

50

53

31

46

60

41

48

44

42

55

47

52

57

62

61

54

58

65

64

International clients rank

~

11

12

14

31

54

45

18

41

28

35

15

65

16

25

47

44

37

60

30

26

34

17

24

23

22

19

20

21

36

61

10

27

40

56

13

39

43

56

38

49

33

51

63

29

58

47

55

46

59

62

53

42

50

64

32

52

International participants

=

30

60

20

21

24

51

14

54

36

22

47

44

55

35

60

59

19

33

31

15

33

60

16

40

39

49

17

28

25

50

60

11

25

32

29

42

23

44

48

27

13

46

58

10

37

12

60

53

37

52

60

41

43

56

18

57

Overseas programmes rank

N

40

54

18

37

37

46

17

20

54

43

54

32

10

50

54

12

26

39

27

34

18

54

34

16

15

27

23

13

46

54

23

46

21

14

50

11

44

42

27

50

44

34

50

54

54

27

46

41

21

54

54

33

27

54

54

23

Partner schools rank

=
w

31

39

27

29

59

33

16

30

10

40

25

19

56

63

18

47

51

46

47

21

11

34

43

37

35

24

51

55

27

62

53

19

21

50

57

15

35

43

13

53

25

21

12

65

31

42

64

41

60

61

38

58

16

43

49

Faculty diversity rank

(521

40

13

21

45

11

44

30

17

29

35

53

50

33

22

64

24

55

15

50

22

26

49

28

20

30

14

56

56

48

61

39

12

37

41

36

47

34

41

38

10

50

54

45

60

58

19

25

59

63

62

18

65

26

30

41

15

Total Responses [2]

P &
w =
W W

w
(]
w

54 (3)

48 (3)

45 (3)

31 (3)

23 (2)

35 (3)

30 (3)

39 (3)

43 (3)

47 (3)

28 (3)

32 (3)

32 (3)

31 (3)

43 (3)

32 (3)

21 (3)

32 (3)

36 (3)

24 (3)

33 (3)

40 (3)

33 (3)

31 (3)

31 (3)

54 (3)

27 (3)

21 (3)

29 (3)

37 (3)

31 (3)

35 (3)

38 (3)

29 (3)

24 (3)

49 (3)

39 (3)

37 (3)

38 (3)

33 (3)

11 (1)

37 (3)

11 (1)

25 (3)

27 (3)

14 (2)

27 (3)

22 (2)

34 (3)

34 (3)

31 (3)

27 (3)

13 (1)

33 (2)

35 (3)

27 (3)

36 (3)

22 (2)

35 (3)

29 (3)

10 (1)

24 (3)

Custom Revenue

($Millions) 121

o)
B
o

11.0

n/a

57.71!

n/a

17.6%!

50.6!4

n/a

19.0%

n/a

n/a

46,7

22.2

37.8%!

11.4¥

34,1

13.6!4

19.80%!

n/a

n/a

n/a

11.3

n/a

n/a

30.1

n/a

6.5

n/a

7'2[3]

n/a

14.0"

n/a

13.41

5.3

14.0

6.0

n/a

n/a

n/a

2.0

2.7

2.5

2.3[4]

10.6

1454

9.7

4.4

n/a

4.0

n/a
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